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Yang, C. M. (2023, Oct). Reset Your Life: Fresh Start Mindset Increases Consumer Reliance on
Affect. 2023 Association for Consumer Research North America Annual Conference, Seattle,
WA.

Yang, C. M. & X. Liu (2023, Oct). Farmer's Personal Information Improves Consumer
Responses to Unattractive Produce. 2023 Association for Consumer Research North America
Annual Conference, Seattle, WA.

Yang, C. M., C. H. Lin, & C.C. Chang (2023, Oct). Perceived Economic Inequality Increases
Consumer’s Desire for Cool Consumption. 2023 Association for Consumer Research North
America Annual Conference, Seattle, WA. (NSTC 110-2410-H-130-020).

Yang, Chun-Ming (2020). Why Should I Improve Myself? Perceived Economic Mobility and
Consumer’s Interest in Self-Improvement Products. 2020 Association for Consumer Research
North America Annual Conference, Seattle, WA (Virtual conference)

Huang, Wen-Hsien, Chun-Ming Yang & Wan-Jing Chou (2019). Get Away! The Effects of Pest
Anthropomorphism on Consumer Willingness to Purchase Healthcare Products. 2019

Association for Consumer Research North America Annual Conference, Atlanta, GA.

Yang, Chun-Ming, Ying-Chin Lin, & Chia-Chi Chang (2019, Oct). The Effects of Perceived
Economic Mobility on Temporal Focus and Preference For Immediate Rewards. 2019
Association for Consumer Research North America Annual Conference, Atlanta, GA.
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Wang, Lili, Yenfan You, & Chun-Ming Yang (2018, Oct). Restrained by Resources: The Joint
Effect of Scarcity Cues and Childhood Socioeconomic Status (SES) on Consumer Preference
for Feasibility. 2018 Association for Consumer Research North America Annual Conference,
Dallas, TX

Yang, Chun-Ming & Chia-Chi Chang (2018, Oct). Do You Trust the System? . 2018 Association

for Consumer Research North America Annual Conference, Dallas, TX.

Yang, Chun-Ming (2017, Oct). The Effects of Different Parenting Cues on Consumer’s
Regulatory Focus: A Parental Investment Perspective. 2017 Association for Consumer

Research North America Annual Conference, San Diego, CA.

Yang, Chun-Ming (2017, Oct). Back to the Golden Age: When Economic Insecurity Promotes
Nostalgic Consumption. 2017 Association for Consumer Research North America Annual

Conference, San Diego, CA.
Yang, Chun-Ming, Tzi-Yun Yang, & Shu-Ni Hsu (2017, Oct). Craving for Hope: Scarcity Cues

and Their Influences on Persuasiveness of Hope-Appeal Advertising. 2017 Association for

Consumer Research North America Annual Conference, San Diego, CA.

Fu, Pei-Wen, Chun-Ming Yang, & Chi-Cheng Wu (2016, Oct). Regaining Control or Avoiding
Risk: When Social Crowdedness Inhibits versus Encourages Preference of DIY Product. 2016

Association for Consumer Research North America Annual Conference, Berlin, Germany.

Yang, Chun-Ming (2016, Oct). Parenting Mindset Salience and Its Influence on Uniqueness
Seeking. 2016 Association for Consumer Research North American Conference, Berlin,

Germany.

Yang, Chun-Ming (2016, Oct). Virtue-Vice or Vice-Virtue: Ingredient Presenting Order Affects
Consumer’s Perceived Healthiness and Calorie Estimate. 2016 Association for Consumer

Research North America Annual Conference, Berlin, Germany.

Yang, Chun-Ming & Yu-Shan Chen (2015, Oct). My Story Could Be Your Story: Underdog
Employees in Services Advertising . 2015 Association for Consumer Research North America

Annual Conference, New Orleans, LA

Yang, Chun-Ming & Wen-Hsien Huang (2015, Jun). Will You Warm Me Up: Consumer Prefer
Anthropomorphized Products When the Temperature is Low. 2015 Asia-Pacific Association for
Consumer Research Conference, Hong Kong.

Yang, Chun-Ming, Yu-Shan Chen, & Shu-Ni Hsu (2015, Jun). Presenting Underdog Employee
Stories in Services Advertising: The Moderating Role of Brand Familiarity and Implicit Theories.

2015 Asia-Pacific Association for Consumer Research Conference, Hong Kong.

Yang, Chun-Ming, Wen-Hsien Huang, and Pei-Wen Fu (2014, Oct). It Must Be Good Because |
Am Drooling: Incidental Salivating Experience Affects Product Liking. 2014 Association for

Consumer Research North America Annual Conference, Baltimore, MA.
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Yang, Chun-Ming, Wen-Hsien Huang, and Pei-Wen Fu (2014, Oct). I Need Your Accompany:
Low Temperature Promotes Preference toward Anthropomorphized Products. 2014 Association

for Consumer Research North America Annual Conference, Baltimore, MA.

Yang, Chun-Ming and Xiaoyu Zhou (2013 October), Does Bitter Taste Make You Perform Better

in Self-Control?, 2013 Association for Consumer Research North America Annual
Conference, Chicago, IL. (NSC 101-2410-H-130-008-MY?2 )

Yang, Chun-Ming and Xiaoyu Zhou (2013 October), Touch Me: Does Touching a Victim’s Photo
Affect Donation Amount?, 2013 Association for Consumer Research North America Annual

Conference, Chicago, IL.
Yang, Chun-Ming and Zengxiang Chen (2013 October), Let’s Break Up: The Action of Tearing

Decreases Relationship Bonding, 2013 Association for Consumer Research North America
Annual Conference, Chicago, IL. (NSC 101-2410-H-130-008-MY2)

Yang, Chun-Ming and Rong-Da Liang (2012 October), I Can Feel Your Pain: The Influences of
Haptic Input on Donation Amount, 2012 Association for Consumer Research North America

Annual Conference, Vancouver, Canada.

Yang, Chun-Ming and Edward Ku (2012 October), The Secondary Contamination Effect of
Luck, 2012 Association for Consumer Research North America Annual Conference,
Vancouver, Canada.  ( NSC 99-2410-H-130-023-MY2)

Yang, Chun-Ming (2012 October), Chi Ku: Bitter Taste Preferences and Responses to

Unpleasant Experiences, 2012 Association for Consumer Research North America Annual
Conference, Vancouver, Canada. (NSC 101-2410-H-130-008-MY?2 )

Shen, Chung-Chi, Jyh-Shen. Chiou, and Chun-Ming Yang. (2012, August), How Quality of Life
Affects Social Networking Site Use Intention: Role of Perceived Self Disclosure and Social Tie

Quality, 2012 American Marketing Association Summer Educators’ Conference, Chicago, IL.

Yang, Chun-Ming, Edward Ku, and Chung-Chi Shen (2012, August), On the Interpersonal
Transmission of Luck, 2012 American Marketing Association Summer Educators' Conference,
Chicago, IL. (NSC 99-2410-H-130-023-MY2 )

Yang, Chun-Ming (2011, August), All That Glitters Is Not Gold: Packaging Aesthetics,
Centrality of Product Visual Aesthetics, and Consumer Responses, 2011 American Marketing

Association Summer Marketing Educators' Conference, San Francisco, CA.

Yang, Chun-Ming, I-Ling Ling, Edward Ku, and Norman Peng (2011, August), A Magical Touch:
The Secondary-Contamination Effect, 2011 American Marketing Association Summer
Marketing Educators’ Conference, San Francisco, CA. (NSC 99-2410-H-130-023-MY2 )

Yang, Chun-Ming, I-Ling Ling, and Edward Ku (2010, August), Service Provider’s Babyfaces
and Customer Satisfaction in Service Failure Situations, 2010 American Marketing Association

Summer Marketing Educators’ Conference, Boston, MA (Best Track Paper in Services
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Marketing).
Yang, Chun-Ming, I-Ling Ling, and Hong-Juan Yin (2009, August), What is Beautiful is Not

Good, 2009 American Marketing Association Summer Marketing Educators’ Conference,
Chicago, IL.

I-Ling Ling., Chun-Ming Yang, and Yi-Fen Liu (2009, July), Penetrating Adolescents’ Mental
Models of MP3 with ZMET, 2009 Academy of Marketing Science World Marketing Congress,
Oslo, Norway

Yang, Chun-Ming, I-Ling Ling, and Chi-Yun Yang (2009, July), An Empirical Study on the
Effects of Interpersonal Attraction in Customer-to-Customer Encounter Situations, 2009

Academy of Marketing Science World Marketing Congress, Oslo, Norway
Jacob Y.H. Jou, Yi-Fen Liu, and Chun-Ming Yang (2008 August). Customer Punishment and Its

Social-Learning Effects on Observers’ Future Behavioral Intentions, 2008 American Marketing

Association Summer Marketing Educators’ Conference, San Diego, CA.

Yang, Chun-Ming, Jacob Y.H. Jou, and Yi-Fen Liu (2008, June). It’s All about Face!
Reexamining The Relationship between Consumer Perceived Regret and Negative WOM
Intention, 2008 INFORMS Marketing Science Conference, Vancouver, Canada.

Yin, Hong-Juan, Chun-Ming Yang and Ting-Juy Chou (2008, June), Network characteristics,
decision uncertainty and exchange norms — Evidences from China, 2008 INFORMS Marketing

Science Conference, Vancouver, Canada.

I-Ling Ling., Chun-Ming Yang and Yi-Fen Liu (2008, May), Annoyed or Calm? The Effects of
Download Delay and Background Music on Internet Users Perception of Waiting Time and

Affects, 2008 Academy of Marketing Science Annual Conference, Vancouver, Canada.
Yang, Chun-Ming, Jacob Y.H. Jou, I-Ling Ling, and Yi-Fen Liu (2008, May). Hello! Stranger -

- Applying Interpersonal Attraction Concept in Developing Better Customer-to-Customer

Experience, 2008 Academy of Marketing Science Annual Conference, Vancouver, Canada.

Jou, Jacob Y.H., Yi-Fen Liu, Chun-Ming Yang and I-Ling Ling. (2008, May). The Effects of
Backstage Visualization on Consumption Evaluation: A Three-Stage Model Approach on
Service Consumption, 2008 Academy of Marketing Science Annual Conference, Vancouver,

Canada.

Yang, Chun-Ming, Jacob Y.H. Jou, and Yi-Fen Liu (2007, June), Customer-to-Customer
Interactions in Service Encounter - An Interpersonal-Attraction Perspective, 2007 INFORMS

Marketing Science Conference, Singapore.

Jou, Jacob Y.H. and Chun-Ming Yang (2007, February). Jaycustomer Behavior and Its Effects
on Target Customers’ Cognitive and Emotional Responses, 2007American Marketing

Association Winter Marketing Educators’ Conference, San Diego, CA.
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